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Marco Ottaviani is Full Professor of Economics at Bocconi University, where he teaches both at SDA Bocconi
and at the PhD School. He served as Dean for Research from 2016 to 2018.

His research focuses on information and incentive problems at the intersection of organizational economics,
industrial organization, regulation, and finance. More recently, he has studied the design of prediction
markets, the aggregation of information within organizations, incentives and regulation of financial
intermediaries, privacy and consumer protection, innovation financing through subsidy mechanisms,
incentives to collect and disseminate empirical evidence, publication bias, clinical trials, and regulatory
approval processes.

Marco graduated from Bocconi University in 1992 and earned his PhD in Economics from the Massachusetts
Institute of Technology in 1996. Before returning to Bocconi in 2011, he began his academic career at
University College London, later becoming Professor of Economics at London Business School and
Professor of Strategy at the Kellogg School of Management, Northwestern University.
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no. 1, pp. 155-175

Professional advice 
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160-209

Anticompetitve contracts in the UK pay TV market 
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2008

Switching to digital television: business and public policy issues 



MAIER, N., M. OTTAVIANI, "Switching to digital television: business and public policy issues" in Standards and
Public Policy., Shane Greenstein, Victor Stango (Eds.), Cambridge University Press, chap. 11, pp. 345-371,
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DECAROLIS, F., M. OTTAVIANI, "Nobel 2020: la lezione di Milgrom e Wilson", lavoce.info, 13 October 2020

Profits vs integrity: Why we may trust registered clinical trials 
DECKER, C., M. OTTAVIANI, J. F. ADDA, "Profits vs integrity: Why we may trust registered clinical trials",
VoxEU - CEPR, 16 September 2020
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